Kick off : Bristol nov 2012 Key point of focus

= %

/t
il

i I
¥

!

if
ii

i

i
(i
i

Local Actign Plan:

Food is a cross-cutting topic questioning
our actual social and economic
ion, on both local and global level.
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# 6%, 10 main chyfiangss
So far, everyone is concerned, but nobody is U3

totally in charge !
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The “sustainable food" topic Is an
opportunity to tackle soclal, ecologlcal and
ecanomical challenges.
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In order to achieve a transition it needs to
match new ways of leading the pelitical

action with citizen expectancy of concrete
EMpoWErment.
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Next challenges :
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+ The Urbian Foed Pelicy Fact
+ Sociml and Soldarity Ecanomy Policy

e Keep the synergy geing among wakehaldsre
- the kocal sustainable food tuncil
- msgmart ¢ ba part of other netwarks

Bulld complementarity with the glabal food systam
+ matropolitan strategy
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- cooperation smong legers® of lecal autheritie
- mmultifunstional projects




European Programme URBACT
"sustainable food in urban communities":
2012 - 2015




[ CITIES OF TOMORROW - ACTION TODAY
Thematic exchange and URBACT Il CAPITALISATION
learning networks R TAEBEREES

- to enable cities to work together
facing major urban challenges and
complex societal changes
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AGAINST DIVIDED
CITIES IN EUROPE

- to develop new and sustainable
pragmatic solutions regarding
economic, social and environmental
dimensions

- to share good practices and lessons
learned with all professionals
involved in urban policy
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... Why Lyon ?

A strong cultural background :

- Gastronomy : chefs, traditional
restaurants "bouchons lyonnais",

- About 40% of shops in lyon are in
the HORECA sector

- link to the terroir and productive
countryside

« UNESCO "French meal”

Awareness about sustainable
consumption :
« 2004 : Fair Trade Town network
- 2009 : Label "Lyon Fair and
Sustainable City"

Very active grassroots movement
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PROFILES OF THE PARTICIPATING
' CITIES

City profile for | yon

Boints oy aqual fang ACLEEs jo 47 Kind g Population
0 the largay Lyon urtag aras,

Main charg
food ang

Cieristics in
Sustainabiliy
The city o Lyom hag 9S8! oppatypipg in
fmnlanling a Suslainabiy

Tymamic BSEOCRANONG fifg gy Potentialivas of
YRSEVE 1y Hpace SUOUneting fe city.

terms of

Main characte fistics of the to

The gity of Lyan is loeatad i thea Ahang Vaila

South Eag France. The 194N offer & g
BIIranment wip, Varous UNESCD Worid H
Sitts as gy, Lyon', a megy
foor at “Foungrg Hyp The recan; Todavaly
many gragn Shaces gn fhy 3

= from 18" g,
SEMNITY and ngy Brthitesture nf ogh car
Charactorishic A8 0f “Part. Djgy The ¢
Bl siting A2 & rEs0ureg foy a dynan
DPopulation,

Wit about 5 000 of nhabranyg, |,
Slly of Francg and S5eand i
Urban arag o g |)|Mbnofmm.|'_\‘~l&nl
Capital of ARdnG-Ajpeg “sed fo ba

facionias ang

UrOPGaN gopne:
Fanspors.

15 ¥ears, Lyg
widly high lavey
v alsg high
The Waaithy g

N has Bcome
of NCome Dbopy
Population ggn
ity i BUtoung:



off : Bristol nov 2012 Key point of focus

[ — —— e

| Production __ . ___Pr_m:;sing __||
| ay W |
| a . W | a
; Wide
|| / ra-ﬂgeofjgs“m:
er /
Partn | Waste ) Distribution |
jtal Region [T ' | :
a9 | " Food Staple | . ehvironm M3l impace
" | '\ businesses foods | resourceg Ofﬂcle"c,,
ncy, Bristol, b agricy,
ment Agency rasil 2 '-""ea d y,
Athens Df:‘:ocp,go. Qurensa, \Vas || | Cltizen p, h and an phm“"g
yon, Messl c0nomy,
i _— Socig) co
| Catering Retail hesio

3 Sub-topics :

on balconies, on derelict lands, etc,, safeguarding & improving fertility of
lands in and around the Cities

- DELIVERING explores ways to distribute, share and Procure local food
inside the city in a more sustainable and less carbon intensive way,

*+ ENJOYING more healthy and sustainable food (local Products, without
pesticides, seasonal and fresh products, etc.) accessible for all the
population while improving diets (reducing the share of animal protein and
Processed foods), and preventing waste (food and its packaging).

3 Cross-cutting issues :
- Governance, synergies and local system
* Social inclusion, jobs and economics
* CO2 reduction and resources efficency



Key point of focus

Production Processing

Land use and
food supply
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3 Sub-topics :

- GROWING fruit and vegetable in the city, in gardens, in parks, on rooftops,
on balconies, on derelict lands, etc., safequarding & improving fertility of
lands in and around the cities

- DELIVERING explores ways to distribute, share and procure local food
inside the city in a more sustainable and less carbon intensive way.

- ENJOYING more healthy and sustainable food (local products, without
pesticides, seasonal and fresh products, etc.) accessible for all the
population while improving diets (reducing the share of animal protein and
processed foods), and preventing waste (food and its packaging).

3 Cross-cutting issues :
- Governance, synergies and local system
- Social inclusion, jobs and economics
- CO2 reduction and resources efficency



... at the european level

3 transnational meetings / year
- workshops
- Site visits
- cases and best practices
- specific context

Final conference
Bristol - March 20 15
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Lyon / june 2014
LAP crash test : per review sessions
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Final conference
Bristol - March 2015

|||||







... at a local level

The local support group counts more than 30 organizations ( public
authorities, NGOs, privates companies...) involved in the 3 sub-topics :

« Growing : agricultural chamber, ecology dpt, community garden,
producers' associations, etc.

- Delivering : commerce and craft chamber, commerce city dpt, social
grocery shop, small food businesses, organic food hub, etc.

- Enjoying : canteens, restaurants, education dpt, public health dpt, etc.

1 meeting every two months:
- workshops
- speed presentations




Epicerie solidaire et sociale - Epi'Centre
Marie CAILLOT et Raphagl COCHET
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Presenting local initiatives Workgsp,
(video clips) oPs




Key learning :

- Booster for local synergies

- Co-construction
(city = stakeholder)

- No unique solution but many
different ways to address a
wide and complex topic

- replace vs "contaminate" the
system

- hot "how much" but "what
kind of" food



Local Action Plan :

"Sustainable Food for all in Lyon"
Drawing a global vision with concrete cases
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4 axes, 10 main challenges
#1 #2 |

Grow everywhere it is Create added-value

(still) possible based on local economy
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H1

P Grow everywhere it is
(still) possible

- Protect arable land

- Foster growing activities

- Foster sustainable
growing methods




Exam
ple of best practices & ideas :

wpermaculture’
s community gardens




H2

Create added-value
based on local economy

- Create business
opportunities for local food

- Scale up existing projects

- Strengthen skills for
entrepreneurs

Example of best pract




Exam
ple of best practice & ideas :

Halle d'Oullins :
nal business

Super
multifunctio




H3

Give the key to
understanding

- Change consumers’
behaviors and perception

- Foster access for all based
on solidarity and social
economy




Exam
ple of best practice & ideas :

Passerelle d'Eau de Robec
Social Grocery Shop
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